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Mission: The online Master of Mass Communication program provides communicators with a
professional pathway to career growth and advancement through innovative, accessible, and
customizable curricula to enhance their knowledge, skills, and competencies.

Vision: To lead the education and development of the professionals, leaders, and entrepreneurs
who will shape the future of mass communication.



process aswelkaWKH 6FKRRO RI &RPPXQLFDWLRQ DQG -RXUQDOLVPSH
The tactics identified below apply to the Master of Mass Communication program. They were
developed by graduate faculty in the School of Communication and Journalism who teach in the

00& SURJUDP WR DOLJQ ZLWK WKH 6FKRROYV PLVVLRQ YLVLEK
objectives. We recognize that the MMC strategic plan is a dynamic document and that our tactics

will evolve during its duration. We are committed to o



0 Exercise peopleentered tactics through communication with prospective
students.

2. Maintain student success as a foundational priority by advancing innovative strategies and
initiatives that meet the needs of all students, enhance student belonging and wellbeing, and
support expanded access to higher education.

Objectives:
X Strengthen partnerships with campus organizations such as Continuing and Distance
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