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● ;CRCAF@C>(and >BJCSKC>(multiple brand research initiatives for a Midwestern university with more than 12,500 students. 
Resulted in the coordination and implementation of a revised branding platform, updated graphic standards, increased 
brand awareness, enhanced web and digital presence, and stronger perception value of the university. 

● 'LPDSTC>(multiple marketing and branding campaigns for a Midwestern university through the work of a third-party 
marketing firm. Resulted in enhanced awareness and brand value for the institution with key stakeholder groups that 
included prospective students, alumni and elected officials. 
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● &RLAPLKC>(and >CKCJMBDC>(the strategic reorganization of marketing and communications functions at multiple 
organizations. Efforts resulted in greater resource efficiency, stronger digital presence with increased social media 
awareness, targeted and strategic communications and an enhanced brand to support company’s overall strategic 
direction. 

● "M@ACMCDKC>(new budget structure and programs for a Midwestern university to better align strategic priorities with 
available resources. Process resulted in the elimination of a $225,000 budget deficit to include nearly $100,000 in cash 
surplus on a yearly basis. Process also included an enhanced trademark and licensing program that resulted in a 
royalty increase of nearly $200,000. 




